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Russia as many other countries with rapidly developing economies has experienced dramatic changes in its internal and international business environment and on world markets. Its task to become an equal participant of the globalized world requires adequate communication skills and business awareness. Russia has moved into the final stage of its integration into the world community so solid control of the English language continuous to be a highly marketable skill in today’s workplace. Linguistic University of Nizhny Novgorod and its branches have a reputable experience in conducting lectures and seminars on such courses as “Human Resource Management”, “Ecology”, “World international Organizations” and “History of Management” in the English language as a part of Hospitality Management. Hospitality - which is alternatively called Hospitality Services, Hospitality Management, and Tourism prepares our students for a career managing hotels, restaurants, and convention centers. Hospitality Management programs are very professionally oriented in nature. They integrate management theory with practical business knowledge. They also give an opportunity to learn quite a bit about basic nutrition and food theory, marketing, statistics, and even geography in the English language. In a competitive job market, communication skills can improve one’s career significantly. The use of realistic conversations and meetings presenting phrases and vocabulary in context, authentic HR documents and letters together with a range of video lectures from the Internet allows not only to expand students’ knowledge in English but also gain unique managerial experience in an unprecedentedly short time. There is no way to attain this goal without considering today's world experience within its business context. There is no doubt that speaking English is no longer a competitive advantage but in many cases a basic requirement for getting certain jobs. Nevertheless there are some problems to be solved. The first one exists due to absence of the professional educators who have both sufficient knowledge in special academic disciplines like “Human resource management”, “Marketing”, Logistic” etc. and the English language (or other foreign languages). The second is bound up with the shortage of contemporary course books providing both professional competence in business administration and English communication skills. Of course, it is necessary to review gaps in the current education curriculum so that it will provide methodological support of teachers and educators and enable them to go with the times. 

